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Determine declined 
total room night and 
revenue due to no rate 
whatsoever available 
(hotel closed out in 
Worldspan) 



Determine 
Declined total 
room night and 
revenue due to no 
priceline rates 
available „ 



Determine 
Accepted by other 
hotel within same 
zone total room 
night, revenue and 
total length of stay 



Determine Accepted by 
other hotel within same 
zone total room night, 
revenue and total length of 

stay when the requested 
stay date is the arrival date 
" iZ^= 



Determine Rate 
Guide 

_i£i 



Determine Rate 

Guide where 
priceline rate was 
too high 



Determine Rate 
Guide where 
priceline rate was 
not available 



Determine the 
daily, weekly and 
monthly decline 
rate adjustment 

is*. 



End 



0 ^ <\0o 



Determine hotel id, offer id, room nights, total 
revenue, room night, offer price, check in date, check 

out date where the allocation no inventory indicator 
between '3' and '5' and check in date between the first 
day of the month and the last day of the month 



Hotel offer, offer 
allocation, offer 
resident name and 
property 






offer %20 




Calculate %20 
total room night 




». 





offer %40 




Calculate %40 
total room night 




► 



> ► 


offer %60 




Calculate %60 
total room night 




► 



> ► 


offer %80 
MM 




Calculate %80 
total room night 




», 



f\(r.Z<d 




Determine hotel id, offer id, room nights, total revenue, 
room night, offer price, check in date, check out date 
where no priceline rates are available and check in date 
between the first day of the month and the last day of the 

month c\q<iL 



Hotel offer, 
htltrans_hotel_allo 
c_w_hist and 
property 






offer %20 




Calculate %20 
total room night 


> ► 


► 



> ► 


offer %40 




Calculate %40 
total room night 




»> 





offer %60 




Calculate %60 
total room night 


, ► 


► 










> ► 


offer %80 




Calculate %S0 
total room night 




► 



Fit. 1°\ 



Monthly rate adjustment 




Determine offer price and 
length of stay where offers 
are low and month equal 
running month 

\cefL 



Hotel offer, 
htitrans_hotei_aIloc_w 
__hist, time dimension 
and property 
dimension 




max offer 



max offer 



max offer %0% 
<6Z& 




Determine offer price and 
length of stay where offers 
are low and check in date 
between week ending - 6 
and week ending 



Hotel offer; 
htltrans_hotel_allo 
c_w_hist, time 
dimension and 
property 
-^ -dimension^ ^ 





wod 
r 



Determine offer price and 
length of stay where offers 
are low and check in date 
equal stay date. 



Hotel otteFT 
htltrans__hoteLaHo 
c_w_hist, time 
dimension and 

property 
-^jdiniensioxL-^ 





.1150 



Determine offer price and 
length of stay where offers 

are low and offer date 
between week ending - 6 
and week ending and 
check in date between offer 
date and offer date + 35 



Hotel offe?; 
ht!trans_hotel_allo 
c_w_hist, time 
dimension and 
property 
^-dirnen^iciL--^ 




max offer VJc- 
4166 



max offer Zo% 



Daily Demand Report 

This report shows the analysis and details of the offers that were submitted yesterday and looked at your hotel Use the 
information to identify potential incremental revenue opportunities on the nights that your hotel may not be sold out. 



RESERVATION REQUESTS ACCEPTED YESTERDAY 



REQUESTED STAY DAY OF WEEK PATTERN 



Day Of Week 


Total Room Average Overall 
Nights LOS 


Total Arrival 
Room Nights 




Average Arrival 
LOS 


Average Rate 


Total Revenue 


Monday 


L_ 






3 


L 


1i 




$90) 


$360 


Tuesday 


t 








< 

E 


1 

. .. . .. : 




I 

J 




Wednesday { j j { j j 


^Thursday 


I _ 




3i 


1 


r 

"f 


3l 




$119| 


$119 


ijFriday 




_J 


2.5 1 


1 




2 ! 


$100 i 


$199 


Saturday 


| . 


2i 


2.5| 






1 




$100 j 


$199 


Sunday 








1 




2 




$90 { 


$90 


ffOTAL 




101 


— H 

2.3; 


6 




2 1 


$100! 


$967 


DET/&S 


Last Name 


First Name 


Check In DOW 


Check In Oate 


LOS 


Priceline Rate 


JOHNSON 




ELVIRA 




Sunday 


10/3/99 


2 


$90 


DUNElP 




DAN 




i Monday 


10/4/99 


1 


$90 


FED^KA 




NATHANIEL 




! Monday 




10/4/99 


1 


$90 


SKAI&S 


! MICHAEL 




Monday 


10/4/99 


1 


$90 


STOtMSTEIMER 




V1CK1 




Friday 


11/5/99 


2 


$80 


ZELlfil 




ROGER 




Thursday 


. 11/11/99 


3 


$119 



RESERVATION REQUESTS DECLINED YESTERDAY 



REQUESTED DAY OF WEEK PATTERN 



Day Of Week 


Total Room 
Nights 


Average Overall 
LOS 


Total Arrival 
Room Nights 


Average Arrival 
LOS 


Average Rate 


Total Revenue 


Monday 


8 


5.6 


1 


2 1 $87 


I $695 


Tuesday 


17 


3.2 


9 


1.1 


[ $108 


[ $1,830 


Wednesday 


39 


3.2 


32 


2.5 


[ $132 


[ $5,155 


Thursday 


45 


3.4 


23 


2.3 


I $135 


$6,091 


Friday \ 86 


27 


48 


1.9 


j $118 


$10,171 


Saturday j 112 


: 2.4 


47 


1.6 


| $118 


I $13,263 


Sunday j 26 


4 


* 10 


i 22 


! $89 


j $2 f 307 


TOTAL 


i 333 


! ~ 3.5 


170 


I 1.9 


I $112 


$39,512 



NEXT 35 DAY DETAILS 



Broken down by requested stay date 


9/28/99 


9/29/99 


9/30/99 


10/1/99 


10/2/99 




10/4/99 


Tuesday 


Wednesday 


Thursday 


Friday 






Monday | 


[Total RN 




23 


19 


35 


54 


11 


4 


[Average LOS 




2.3 


2.8 


2.5 


1.9 


2.6 


3.5 


[Average Rate 




$162 


$185 


$149 


$142 


$111 


$119 



ho. 3H 



Daily Demand Report 





9/26/99 


9/29/99 


9/30/99 J[ 


10/1/99 


10/2/99 


10/3/99 


10/4/99 1 




Tuesday 


Wednesday 


Thursday |f 


Friday 


Saturday 


Sunday 


"Monday | 


peclined due to high priceline rate || 












6 


A 


[Declined due to closed GDS | 




14 


19 


27 


34 


2 




peclined due to no priceline rate || 




9 




8 


20 


3 






.10/5/99 | 


10/6/99 ] 


10/7/99. J 


10/8/99 | 


10/9/99 


10/10/99 


10/11 /;)',) 1 




Tuesday | 


Wednesday! 


Thursday | 


Friday | 


Saturday 


Sunday 




Total RN 


10 


5 


3 


21 


27 


8 


1 


Average LOS 


2 


3 


4 


2 


1.9 


2.1 


A 


Average Rate 


$124 


$103 


$107 


$97 


$104 


$91 




Declined due to high priceline rate 


6 


4 


1 






4 


1 


Declined due to closed GDS 




1 


2 


11 


16 


2 




Declined due to no priceline rate 








10 


11 


'? 






















10/12/99 


10/13/99 J 


10/14/99J 


10/15/99 


10/16/99 


10/17/99 






Tuesday 


Wednesday 


Thursday 


Friday 


Saturday 


Sunday 


| Monday | 


Total RN 


4 


3 


6 


10 


13 


1 




Average LOS 


2 


3.7 


3 


2.6 


2.1 


5 




Average Rate 


$111 


$90 


$106 


$99 


$89 


$70 




Declined due to high priceline rate 


2 


2 












Declined due to closed GDS 






3 


4 


4 






Declined due to no priceline rate 




1 


3 


6 


9 


1 






10/19/99 


10/20/99 


10/21/99 


10/22/99 


| 10/23/99 


10/24/99 




Tuesday 


Wednesday 


Thursday 


Friday 


Saturday 


Sunday 


Monthly 1 


Total RN 




3 


10 


11 


12 


3 


:i 


Average LOS 




4 


2.9 


2.8 


4.3 


9 


ii 


Average Rate 




$120 


$113 


$110 


$97 


$48 


vws 


Declined due to high priceline rate 




3 


9 


10 


11 


3 


;i 


Declined due to closed GDS 
















Declined due to no priceline rate 


















10/26/99 


10/27/99 


10/28/99 


10/29/99 


10/30/99 


10/31/99 






Tuesday 


Wednesday 


Thursday 


Friday 


Saturday 


Sunday 


Monday j 


Total RN 


j 3 


3 


3 


3 


3 


3 




Average LOS • ' 


| 9 


9 


9 


9 


9 


9 




Average Rate 


$48 


$48 


$48 


$48 


$48 


$48 




Declined due to high priceline rate 


I 3 


3 


3 


3 


3 


3 




Declined due to closed GDS 
















Declined due to no priceline rate 

















DETAILS 



Check In Date 


Check In Dow 


LOS Your PL Rate 


Lost Revenue 


Offer 
Price* 


9/29/99 i 


Wednesday 


! ■ 3i : 
,i Bl< i llui , 


$4351 


$145 i 


9/29/99 


Wednesday 


\ \\ $315*. 


$125! 


$125! 



Reason** Booked by others 



NR 

lip" 



N 

N 



Daily Demand Report 



Check In Date . 


Check In Dow 


LOS 


Your PL Rate 


Lost Revenue 


Offer 
Price* 


Reason** 


Booked by others 


■ 

1 

J 


9/29/99 


Wednesday 


4 




$1,120 


$280 


NR 


KJ 
IN 




9/29/99 


Wednesday 


4 




$1,120 


$280 


NR 


Kl 
IN 




9/29/99 


Wednesday 


I 5 




$700 




NR 


Kl 
IN 




9/29/99 


Wednesday 

i 1 


4 




$1,120 


$9ftn 


KIR 
INK 


Kl 

N 




9/29/99 


Wednesday 

! 1 


1 


$315 


$125 




MP 
INK 


Kl 

N 




9/29/99 


Wednesday 


1 


$315 


$135 


3> loo 


KID 
INK 


Kl 

N 




9/29/99 


Wednesday 


1 


$315 


$85 


3>OD 


KID 
Mr 


k i 
N 




9/29/99 


Wednesday 


1 


$315 


$195 




KID 

NK 


N 




9/29/99 


Wednesday 


3 




$450 


<M en 


KID 

NR 


N 




9/29/99 


Wednesday 




$315 


$135 


$135 


NP 


N 




^ 5 9/29/99 


Wednesday 


0 

£- 




$300 


$150 


NR 


N 




^S/29/99 


Wednesday 


1 
1 


$315 


$130 


$130 


NP 


N 




^9/29/99 




, I 


! ] $175 


$175 


NR 


N 




^/29/99 


v t cu \ iccuoy 




\ $1,020 


$255 


NR 


N 




+=9/29/99 


Wednesdav 


A 


I S $1,020 


$255 


NR 


N 




4^/29/99 


» » cvii tcouay 


A 
H 


I $1,020 


$255 


NR 


N 




[119/29/99 


vTcuiicouay 


O 

o 


j $435 


$145 


NR 


N 




<||9/29/99 


v tcui icouoy 


i 


; $60 


$60 


NR 


N 




bj9/29/99 




i 
1 


$315 


$85 


$85 


NP 


N 




s 9/29/99 


Wednesriav 


1 


{ ! $70 


$70 


NR 


N 




09/29/99 


Wednesday 


1 " 

1 


$315 


$76 


$76 


NP 


N 




ff|9/30/99 


Thursday 


3 




$420 


$140 


NR 


N 




hP/30/99 


Thursday 


3 


J $270 


$90 


NR 


N 




[19/30/99 


Thursday 




f i $110 


$110 


NR 


N 




M9/30/99 


Thursday 


1 


\ $225 


(COOK 


mo 

NR 


N 




^9/30/99 


Thursday 


3 


\ $300 


$1UU 


KID 

NK 


N 




H9/30/99 


Thursday 


1 


I i $230 


(Coon 


KID 


N 




9/30/99 


Thursday 


1 


! j $145 


»p l*K) 


KID 

NK 


Kt 

N 




9/30/99 


* Thursday 


1 


\ $149 




KIR 
INK 


Kl 

N 




10/1/99 ' 


Friday 


2 


I j $150 




KID 
NK 


Kl 

N 




10/1/99 


\ Friday 


2 


1 ; $300 


$ lv>U 


KIP 
INK 


N 




10/1/99 1 


\ Friday 


2 




$300 


<Ri^n 


KIP 
INK 


Kl 

N 




10/1/99 


s Friday 


L 2 


$259 


$200 


4> IVKJ 


KIP 
INK 


Kl 

N 




10/1/99 


Friday 


2 




$400 




KID 
INK 


Kl 

N 




10/1/99 


Friday 


2 




$190 




KIP 
INK 


Kl 

N 




10/1/99 


Friday 


2 




$190 




KIP 
INK 


Kl 

N 




10/1/99 


Friday 


2 




$178 


$89 


NR 


N 




10/1/99 


Friday 


2 


$259 


$210 


$105 


NP 


N 




10/1/99 


Friday 


3 


$259 


$300 


$100 


NP 


N 




10/1/99 


Friday 


2 




$140 


$70 


NR 


N 




10/1/99 


Friday 


2 




$160 


$80 


NR 


N 




10/1/99 


Friday 


2 


$259 


$500 


$250 


NP 


N 




10/1/99 


Friday 


f 2 


$259 


i $300 


$150 


NP 


N 




10/1/99 


Friday 


2 




$520 


$260 


NR 


Y 




10/1/99 


Fnday 


1 


1 $259 


$120 


$120 


NP 


N 




10/1/99 


Friday 


2 




$200 


$100 


NR 


Y 




10/1/99 


Friday 


1 




$50 


$50 


NR 


N 




10/1/99 


Friday 


1 




$50 


$50 


NR 


N 





THE WYNDHAM BOSTON 

BOSTON 
MA 



Daily Demand Report 



Check In Date | 


Check In Dow 


LOS 


Your PL Rate 


Lost Revenue 


Offer 
Price* 


Reason** 


Booked by others 


10/16/99 i 


Saturday 




$31 5 1 


$40 


$40 


" NP 


N 


10/20/99 f 


Wednesday 


L i 


$250! 


$440 


$110 


HI 


N 


10/20/99 i 


Wednesday 


i 4 


$250 \ 


$580 


$145 


HI 


N 


10/20/99 


Wednesday 


; 4 


$250 1 


$416 


$104 


, Hl - 


N 


10/21/99 


Thursday 


! 2 


$179! 


$300; $150 




Y 


10/21/99 


Thursday 


; 2 


$179! 


$200 


$100 


i - 


N 


10/21/99 


Thursday 


j 3 


$179 1 


$375 


$125 


I - 

HI 


N 


10/21/99 


Thursday 


! 2 


$179 { 


$160! $80 


HI 


N 


10/21/99 


Thursday 


i 3 


$179 i 


$345 


l $115 


L — hi~~ 


N 


10/21/99 s 


Thursday 


1 3 


$179 i 


$375 


; $125 




N 


^ 10/21/99 


Thursday 


\ 2| $179-; 


$150 


$75 


,_c 


N 


^10/22/99 ; 


Friday 






$160 


$80 


HI 


N 


©10/23/99 


Saturday 


I 1 


1 $179; 


$160 


$160 


Hi" 


N 


J= 10^3/99 


Saturday 




$250 ! 


$450 


$50 


HI 


N 


10/23/99 


Saturday 


i ? 


j $179* 


$60 


$60 i HI 


N 


fU 10/23/99 J 


Saturday 


i 9 j $250 > 


$360 


! $40 


! HI 


N 


yg 10/23/99 


Saturday 


! 9 


[ $250 * 


$495 


! $55; HI 


N 


hi 11/4/99 ; 


Thursday 


i 3: $80: 


$150j $50 r HI 


N 


« 11/11/99 


Thursday 


3 


* $119; 


$450 


\ $150 \ Hi 


N 


f5 11/13/99 ; 


Saturday 


1 1 


: $119: 


$100^ $100, HI 


N 


m 11/24/99 


Wednesday 


; 3 


I $90| 


$225 | $75 


r ~~"ht 


N 


r; 11/24/99 ; 


Wednesday 




! $90: 


$180 


| $60 


HI 


N 


12/31/99 - 


Friday 


i — \ 




$100 


\ $100 


; nr 


N 


^12/31/99 


Friday 


* 1 


i $338 ! 


$140 


? $140 


: NP 


N 



* To meet minimum margin requirements, priceline will adjust down offer price before processing 

** HI: Your hotel priceline rate was too high / NP: there was no priceline rate available / NR: No room was availa KI ~ /v — w 



1300 

/ 



Weekly Demand Report 





10/15/99 


10/16/99 


10/17/99 | 


.10/18/99 | 


10/19/99 | 


10/20/99 


10/21/99 


Friday 






Monday | 


Tuesday | 


Wednesday 


Thursday 


Average LOS 


2.7 


2.2 


3.7 


4.6 


3.6 


4.7 


3.4 


Average Rate 


$116 


$113 


$105 


$75 


$88 


$114 


$107 


Declined due to high priceline rate 


1 




3 


4 


3 


1 


4 


Declined due to closed GDS 


2 


14 










1 


Declined due to No PL Rate 


90 


119 


24 


8 


17 


13 


28 


Vour priceline rate (R) 






$80 


$175 


$175 


$175 


$175 


RN captured at 90% of R* 


7 


7 


0 


0 


0 


0 


0 


RN captured at 80% of R* • 


7 


7 


0 


0 


0 


0 


0 


RN captured at 70%ofR* 


35 


35 


42 


42 


42 


42 


42 


RN captured at 60% of R* 


56 


56 


119 


119 


119 


119 


119 






mi 




10/25/99 








Friday ] 




Sunday 


Monday | 


Tuesday | 


Wednesday 


Thursday || 


Total RN declined 


69 


70 


19 


5 


3 


3 


2 


Arrival RN declined 


41 


22 


1 




2 




1 


RN booked by others 


5 


2 












Average LOS 


2.7 


2.3 


3.7 


5 


3.7 


3.7 


5 


Average Rate 


$105 


$108 


$99 


$99 


$70 


$70 


$73 


Declined due to high priceline rate 


1 


2 


1 


1 


1 


1 


2 


Declined due to closed GDS 


1 


23 












Declined Due to no priceline rate 


68 


47 


18 


4 


2 


2 




Your priceline rate (R) 






$119 


$119 


$119 


$119 


$119 


RN captured at 90% of R* 


0 


0 


0 


0 


0 


0 


0 


RN captured at 80% of R* 


0 


0 


0 


0 


0 


0 


0 


RN captured at 70% of R* 


42 


42 


28 


28 


28 


28 


28 


RN captured at 60% of R* 


119 


119 


56 


56 


56 


56 


56 




10/29/99 


10/30/99 | 


10/31/99 ] 


11/1/99 


11/2/99 ] 


11/3/99 J 


| 11/4/99 


Friday 




Sunday j 


Monday 


Tuesday 


Wednesday 


Thursday 


Total RN declined 


4 


6 


2 


2 


5 


5 


3 


Arrival RN declined 


2 


2 




2 


3 






RN booked by others 




1 


1 


2 


3 


3 


1 


Average LOS 


3.5 


3 


2 


3 


3 


3 


3 


Average Rate 


$70 


$73 


$78 


$85 


$95 


$95 


$102 


Declined due to high priceline rate 


3 


3 




2 


5 


5 


3 


Declined due to closed GDS 
















Declined due to no priceline rate 


I 1 


3 


2 










Your priceline rate(R) 


| $119 


$119 




$175 


$175 


$175 


$175 


RN captured at 90% of R* 


0 


0 


7 


7 


7 


7 


7 


RN captured at 80% of R* 


0 


0 


14 


14 


14 


14 


14 


RN captured at 70%ofR* 


| 28 


28 


28 


28 


28 


28 


2H 


RN captured at 60% of R* 


I 56 


56 


49 


-49 


49 


49 


4t) 



* Shows how many additional room nights your hotel could have captured if you set your priceline rate at each of the levels on the days that your priceline rate was opnn 



E WYNDHAM BOSTON 

STON \ 



Weekly Demand Report 



Offer Booking Window 

Considers offers that were submitted during the iast one week and looked at your hotel. Shows the distribution of the requested stay dates. 
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Monthly Business Report 



PAST MONTH BUSINESS PERFORMANCE REVIEW 



A review of reservation requests for your hotel by priceline.com customers to stay in December 1999 





| You Accepted . § 


You Declined | 


You Declined but Others Accepted 


otal Room Nights 


356; 


1933 


802 


Percentage 


15.55%; 


84.45% 


35.04% 


average LOS 


2.3 \ 


3.2 


2.5 


average Rate 


$80 ; 


$80 


$82 


otal Revenue 


$28,567 * 


$155,102 


$65,373 



EASONS FOR DECLINED BUSINESS 





| Room Nights | 


Average Rate 




Revenue 




leclined due to high priceline rate 


932 




$61 1 




$56,395 


leclined due to closed GDS 


274 1 




$105 1 




$28,839 


)eclined due to no priceline rate 


736 




$96 ' 




$70,802 



EQUESTED STAY DAY OF WEEK PATTERN 



'otal Room Nights 



Arrival Room Nights 



^verage LOS 



average Rate 



otal Revenue 



ota! Room Nights 



irrtval Room Nights 



arage Rate 



otal Revenue 



Monday 



Accept I Decline 



Tuesday 



Accept 6 Decline 



Accept 



Decline 



Thursday 



Accept i Decline 



Friday 


Saturday 


Sunday 


Accept 


Decline 


| Accept 


Decline 


| Accept 


| Decline 



88) 


7481 


115 


294j 


29| 


146; 


57 


567; 


57 


159 j 


9| 


64j 


2.3 ] 


2.2. 


1.9{ 2.9; 


2.4^ 


4.3! 


$79 


$102: 


$77 ! $65 j 


$83| 


$59"* 


| $6,913 


$76,120 * 


$8,892 


$19,023- 


$2,394| 


$8,685' 



| 21 i 


147 t 


18 = 


136 


22; 

\ 


189 


63 


273 


I 18! 


68 


6: 


^ 


8; 


9T~ 


46. 


177 


I 2 A 


4.2, 


2.9 j 


4.7 


3.6 \ 


4.3 


2.4 


3.6 


[ $81 j 


$62 i 


$84j 


$66 


$911 


$68 


$82 


$74 


| $1,698! 


$9,107; 


$1,507] 


$8,913 


$1,995j 


$12,938 


$5,170 


$20,316 



OFFER PRICE DISTRIBUTION 




Offer Price 



V\(r.H1- 



Monthly Business Report 



COMING MONTH BUSINESS PERFORMANCE PREVIEW 



A preview of reservation requests for your hotel by priceline.com customers to stay in January 2000 



REASQJiS FOR DECLINED BUSINESS 



Room Nights 



Average Rate 



Declined due to high priceline rate 



Declined due to closed GDS 



Declined due to no priceline rate 



1041 



$54] 



356 . 



$74; 



171 



$81 i 



SUMMARY 


You Accepted 1 


You Declined | 


You Declined but Others Accepted | 




542: 


1573j 


568' 


Total Room Nights 


Percentage 


25.63%; 


74.37%; 


26.86%- 


Average LOS 


3.4. 


3.6 j 


2.1 


Average Rate 


$79! 


$621 


$66 


Total Revenue 


$42,785; 


$97,132' 


$37,706 



Revenue 



$56,068 . 



$26,446 



$13,783 



OFFElTPRICE DISTRIBUTION 



750 



? 500 



at 



250 




Offer Price 



RATE GUIDE 

On the days that your priceline rates were open, if your priceline rate were set at the following level you would have captured corresponding 
incremental room nights and revenue for the arrival month of January so far. 



Priceline Rate 



Room Nights 



Revenue 



COMPETITIVE 



AGGRESIVE 



$60j 



136i 



$50: 



394, 



$8,160; 

"$T9,70o1 



$45! 



462 



$20,790 i 



On the days that your hotel was not sold out but your priceline rates were closed, if you had your priceline rates open at the following level 
then you would have captured corresponding incremental room nights and revenu ^°^ he arrival month of January so far. 



Revenue 



$28,050* 
$47.100 : 
$55,088" 



Priceline Rate 



Room Nights 



COMPETITIVE 
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